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Recent research suggests that corporate reputations are a valuable strategic asset
for every company. This book outlines how high-status companies become
corporate super brands and it presents managers with a framework to proactively
enhance their corporation's desired reputation. Drawing on more than fifteen
years of research, executive seminars, and consulting experience, Dowling
emphasizes the roles that customer value and organizational culture play in the
reputation-building process and exposes the limitations of corporate advertising,
sponsorships, and minor corporate identity change.
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Editorial Review

Review

"...a detailed blueprint for the corporation determined to create, maintain, and protect a highly positive
reputation...The section on image and reputation measurement is especially informative. This book is must
reading for public relations professionals and also will prove enlightening to marketing managers and
executives."--Choice

"This book blends art and science to provide insight for marketing managers on how to implement marketing
more effectively to creat and capture the value of the offers they make to their target customers."--Abstracts
of Public Administration, Development, and the Environment

About the Author

Grahame Dowling, is professor of Marketing at the Australian Graduate School of Management. He is one of
Australia's leading researchers and writers on marketing and its importance in today's successful corporations
and organizations. In 1997, Dowling was named the Distinguished Marketing Researcher in Australia and
New Zealand for his work on the adoption and diffusion of innovations.

Users Review

From reader reviews:

Jared Smith:

Do you have favorite book? When you have, what is your favorite's book? Publication is very important
thing for us to learn everything in the world. Each reserve has different aim or perhaps goal; it means that
reserve has different type. Some people feel enjoy to spend their the perfect time to read a book. These are
reading whatever they take because their hobby is actually reading a book. What about the person who don't
like reading a book? Sometime, individual feel need book if they found difficult problem as well as exercise.
Well, probably you will want this Creating Corporate Reputations: Identity, Image, and Performance.

Don Morris:

People live in this new day of lifestyle always aim to and must have the time or they will get wide range of
stress from both way of life and work. So , once we ask do people have extra time, we will say absolutely
indeed. People is human not only a robot. Then we ask again, what kind of activity do you possess when the
spare time coming to an individual of course your answer will probably unlimited right. Then do you try this
one, reading books. It can be your alternative with spending your spare time, the book you have read is



usually Creating Corporate Reputations: Identity, Image, and Performance.

Willie Collins:

You will get this Creating Corporate Reputations: Identity, Image, and Performance by browse the bookstore
or Mall. Simply viewing or reviewing it might to be your solve difficulty if you get difficulties for your
knowledge. Kinds of this publication are various. Not only simply by written or printed but in addition can
you enjoy this book through e-book. In the modern era similar to now, you just looking by your mobile
phone and searching what your problem. Right now, choose your ways to get more information about your
reserve. It is most important to arrange you to ultimately make your knowledge are still change. Let's try to
choose correct ways for you.

John Cotton:

Do you like reading a book? Confuse to looking for your selected book? Or your book seemed to be rare?
Why so many concern for the book? But virtually any people feel that they enjoy intended for reading. Some
people likes reading, not only science book but additionally novel and Creating Corporate Reputations:
Identity, Image, and Performance or others sources were given understanding for you. After you know how
the great a book, you feel desire to read more and more. Science reserve was created for teacher or perhaps
students especially. Those publications are helping them to increase their knowledge. In other case, beside
science e-book, any other book likes Creating Corporate Reputations: Identity, Image, and Performance to
make your spare time more colorful. Many types of book like this one.
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