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Securing financial resources through sponsorships is a prominent element in the
job descriptions of many sport managers and the importance of that task has
increased exponentially in recent years. Sponsorship for Sport Managers 
provides readers with an understanding of how companies use sponsorship in
their marketing programs and how sport managers can leverage that knowledge
into greater sponsorship opportunities. Widely acclaimed author John Crompton
masterfully integrates the conceptual with the applied as Sponsorship for Sport
Managers helps readers to: understand how companies use sponsorship in their
marketing programs; be responsive to sponsors' needs; charge an equitable fee
for providing sponsors with leveraging opportunities; be active partners with the
sponsors to help them meet their objectives, and measure the extent to which the
objectives were accomplished.
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Editorial Review

About the Author
John L. Crompton holds the rank of University Distinguished Professor and is both a Regents Professor and
a Presidential Professor for Teaching Excellence at Texas A&M University. He received his basic training in
England. His undergraduate work was in physical education and geography at Loughborough College. After
teaching high school for a year, he attended the University of Illinois, where he completed a MS degree in
Recreation and Park Administration in 1968. In 1970, he was awarded another MS degree from
Loughborough University of Technology, majoring in Business Administration. In 1970, he joined
Loughborough Recreation Planning Consultants as their first full-time employee. When he left as managing
director in 1974, LRPC had developed into the largest consulting firm in the United Kingdom, specializing
in recreation and tourism, with a full-time staff of 25 and supplemented by a number of part-time associate
consultants. In 1974, Dr. Crompton came to Texas A&M University. He received his doctorate in Recreation
Resources Development in 1977. For some years he taught graduate and undergraduate courses in both the
Department of Recreation and Parks and the Department of Marketing at Texas A&M University, but he
now teaches exclusively in the Department of Recreation, Park and Tourism Sciences. Dr. Crompton s
primary interests are in the areas of marketing and financing public leisure and tourism services. He is author
or co-author of 18 books and a substantial number of articles that have been published in the recreation,
tourism, sport and marketing fields. He is the most published scholar in the history of both the parks and
recreation, and the tourism fields. Dr. Crompton has conducted many hundreds of workshops on Marketing
and/or Financing Leisure Services. He has lectured or conducted workshops in many foreign countries and
has delivered keynote addresses at the World Leisure Congress and at Annual National Park and Recreation
Conferences in Australia, Canada, Great Britain, Japan, New Zealand, South Africa, and the United States.
He is a past recipient of the National Park Foundation s Cornelius Amory Pugsley award for outstanding
national contributions to parks and conservation; the US Department of Agriculture s Agricultural Colleges
National Teacher of the Year Award; the National Recreation and Park Association s (NRPA) Distinguished
Professional award; the NRPA National Literary award; the NRPA Roosevelt award for outstanding
research; the Distinguished Colleague and the Distinguished Teaching awards of the Society of Park and
Recreation Educators; the Travel and Tourism Research Association s Travel Research award; the U.S.
Department of Agriculture National award for Teaching Excellence; and is a Minnie Stevens Piper Professor
for excellent teaching in the state of Texas. At Texas A&M, he is Cintron University Professor for
Excellence in Undergraduate Teaching. He has received the Bush Excellence Award for Public Service
(presented personally by President H. W. Bush); the Vice Chancellor s Award for Excellence in Graduate
Teaching; the Texas Agricultural Experiment Station s Faculty Fellow and Senior Faculty Fellow Awards for
exceptional research contributions; the University Distinguished Achievement Award for Research and the
University Distinguished Achievement Award for Teaching. He was a member of the NRPA s Board of
Trustees for nine years; and is a past president of four professional bodies: the Texas Recreation and Parks
Society; the American Academy of Park and Recreation Administration; the Society of Park and Recreation
Educators; and the Academy of Leisure Sciences. He is a Board member of the National Recreation
Foundation.

Users Review

From reader reviews:



Theodore May:

As people who live in the actual modest era should be up-date about what going on or facts even knowledge
to make these individuals keep up with the era and that is always change and move ahead. Some of you
maybe will update themselves by reading through books. It is a good choice for you but the problems coming
to you is you don't know which you should start with. This Sponsorship for Sport Managers is our
recommendation so you keep up with the world. Why, because this book serves what you want and want in
this era.

Tanisha Goss:

Now a day folks who Living in the era exactly where everything reachable by connect with the internet and
the resources inside it can be true or not demand people to be aware of each information they get. How many
people to be smart in receiving any information nowadays? Of course the answer then is reading a book.
Examining a book can help people out of this uncertainty Information mainly this Sponsorship for Sport
Managers book because this book offers you rich data and knowledge. Of course the information in this book
hundred % guarantees there is no doubt in it you know.

Jonathan Scott:

Spent a free time and energy to be fun activity to try and do! A lot of people spent their sparetime with their
family, or their own friends. Usually they performing activity like watching television, going to beach, or
picnic inside park. They actually doing ditto every week. Do you feel it? Do you want to something different
to fill your current free time/ holiday? May be reading a book may be option to fill your free time/ holiday.
The first thing you will ask may be what kinds of publication that you should read. If you want to consider
look for book, may be the book untitled Sponsorship for Sport Managers can be very good book to read. May
be it may be best activity to you.

Megan Lapointe:

Playing with family in a park, coming to see the ocean world or hanging out with close friends is thing that
usually you might have done when you have spare time, in that case why you don't try point that really
opposite from that. A single activity that make you not experiencing tired but still relaxing, trilling like on
roller coaster you have been ride on and with addition associated with. Even you love Sponsorship for Sport
Managers, you may enjoy both. It is good combination right, you still would like to miss it? What kind of
hang type is it? Oh seriously its mind hangout folks. What? Still don't obtain it, oh come on its named
reading friends.
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