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"Marketing Management: A Strategic Decision-Making Approach 6th Edition"
concentrates on strategic decision making. This approach sets Mullins apart from
other texts which place greater emphasis on description of marketing phenomena
rather than on the strategic and tactical marketing decisions that managers and
entrepreneurs must make each and every day. The author team's rich
entrepreneurial, marketing management, and consulting experience spans a broad
variety of manufacturing, service, software, and distribution industries provides
an abundance of real-world, global perspectives.
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Editorial Review

About the Author
John W. Mullins John Mullins is Associate Professor of Management Practice at London Business School,
where he heads the entrepreneurship group. He earned his MBA at the Stanford Graduate School of Business
and, considerably later in life, his PhD in marketing from the University of Minnesota. An award-winning
teacher, John brings to his teaching and research 20 years of executive experience in high-growth firms,
including two ventures he founded, one of which he took public. Since becoming a business school professor
in 1992, John has published more than 30 articles in a variety of outlets, including Harvard Business Review,
the Journal of Product Innovation Management, and the Journal of Business Venturing. His research has won
national and international awards from the Marketing Science Institute, the American Marketing
Association, and the Richard D. Irwin Foundation. He is also co-author of Marketing Management: A
Strategic Decision-Making Approach, 5th edition. His recent trade book, The New Business Road Test:
What Entrepreneurs and Executives Should Do Before Writing a Business Plan, is the definitive work on the
assessment and shaping of market opportunities.

Orville C. Walker, Jr. Orville C. Walker, Jr. is Professor Emeritus in the University of Minnesota’s Carlson
School of Management, where he served until recently as the James D. Watkins Professor of Marketing and
Director of the PhD Program. He holds a Master’s degree in social psychology from the Ohio State
University and a PhD in marketing from the University of Wisconsin–Madison. Orville is the co-author of
three books and has published more than 50 research articles in scholarly and business journals. He has won
several awards for his research, including the O’Dell award from the Journal of Marketing Research, the
Maynard award from the Journal of Marketing, and a lifetime achievement award from the Sales
Management Interest Group of the American Marketing Association. Orville has been a consultant to a
number of business firms and not-for-profit organisations, and he has taught in executive development
programs around the world, including programs in Poland, Switzerland, Scotland and Hong Kong. Perhaps
his biggest business challenge, however, is attempting to turn a profit as the owner-manager of a small
vineyard in western Wisconsin.

Users Review

From reader reviews:

Mark Shanks:

The book Marketing Management: A Strategic Decision-making Approach make you feel enjoy for your
spare time. You can use to make your capable considerably more increase. Book can for being your best
friend when you getting tension or having big problem together with your subject. If you can make
examining a book Marketing Management: A Strategic Decision-making Approach to get your habit, you
can get far more advantages, like add your capable, increase your knowledge about a few or all subjects. You
can know everything if you like available and read a e-book Marketing Management: A Strategic Decision-
making Approach. Kinds of book are a lot of. It means that, science guide or encyclopedia or other
individuals. So , how do you think about this e-book?



Olivia Cook:

Playing with family inside a park, coming to see the sea world or hanging out with friends is thing that
usually you may have done when you have spare time, then why you don't try point that really opposite from
that. One particular activity that make you not sensation tired but still relaxing, trilling like on roller coaster
you have been ride on and with addition info. Even you love Marketing Management: A Strategic Decision-
making Approach, it is possible to enjoy both. It is excellent combination right, you still need to miss it?
What kind of hang-out type is it? Oh can occur its mind hangout fellas. What? Still don't get it, oh come on
its known as reading friends.

Lisa Lee:

In this particular era which is the greater man or woman or who has ability to do something more are more
treasured than other. Do you want to become certainly one of it? It is just simple solution to have that. What
you need to do is just spending your time very little but quite enough to have a look at some books. One of
several books in the top record in your reading list is actually Marketing Management: A Strategic Decision-
making Approach. This book and that is qualified as The Hungry Mountains can get you closer in turning
into precious person. By looking upward and review this guide you can get many advantages.

Tommy Worm:

You may get this Marketing Management: A Strategic Decision-making Approach by look at the bookstore
or Mall. Just viewing or reviewing it may to be your solve trouble if you get difficulties on your knowledge.
Kinds of this publication are various. Not only by written or printed but additionally can you enjoy this book
by means of e-book. In the modern era similar to now, you just looking of your mobile phone and searching
what their problem. Right now, choose your current ways to get more information about your reserve. It is
most important to arrange yourself to make your knowledge are still update. Let's try to choose right ways
for you.
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